
Upcoming Events: 

September- LIAM

8th-10th NAIFA Performance + Purpose  

Orlando, FL 

14th - Board Meeting 11:30 AM - 1:00 PM                       

Runza – Scottsbluff

20th – QTR Meeting – 11:00 AM – 1:00 PM

October

5th - CE Day – Gering Civic Center

12th - Board Meeting 11:30 AM - 1:00 PM                       

Runza – Scottsbluff

Text “naifa panhandle” to 31996
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meetings and events.
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DOL Proposes 18-Month Delay Of 
Fiduciary Rule

The U.S. Department of Labor has proposed delaying the 

applicability date of key provisions of the DOL fiduciary 

rule for 18 months, from January 1, 2018 to July 1, 2019. 

The proposal is under review by the Office of 

Management and Budget.

“NAIFA welcomes the DOL’s decision to seek a delay of 

the fiduciary rule applicability dates and extension of the 

transition period,” said NAIFA CEO Kevin Mayeux. “There 

is so much at stake for everyday Americans investing for 

retirement who rely on the products and services that only 

insurance and financial advisors can provide that we 

believe DOL should have abundant time to review the 

rule’s potential impact on consumers.”

NAIFA has repeatedly expressed concerns that the rule is 

likely to increase costs for middle- and lower-income 

retirement investors and cause them to lose access to 

individualized advice.

“NAIFA has submitted comments to the DOL outlining our 

concerns about the DOL fiduciary rule and providing data 

from a NAIFA survey,” Mayeux continued. “The survey 

found, because of the DOL rule, 91 percent of advisors 

have already experienced or expect to experience 

restrictions on product offerings to their clients. Nearly 90 

percent believe consumers will pay more for professional 

advice services, and 75 percent have seen or expect to 

see increases in minimum account balances for the 

clients they serve.

Our survey and comment letter provide DOL with 

important data for their review, and we provide them in 

the interest of helping Secretary Acosta and the 

Department ensure the best outcome for both NAIFA 

members and American consumers. NAIFA will continue 

to provide DOL with any assistance we are able as the 

department evaluates the rule.”

http://www.naifa.org/NAIFA/media/Communications/NAIFA-Blog/NAIFA-8-4-17-Comment-Letter_RFI-Regarding-the-Fiduciary-Rule-and-Prohibited-Transaction-Exemptions.pdf
http://www.naifa.org/news-publications/naifa-blog/april-2017/naifa-survey-gauges-impacts-of-dol-fiduciary-rule


Too many people are taking an unnecessary risk by not protecting their loved ones with life 
insurance.
1 in 3 households would have immediate trouble paying living expenses if the primary wage 
earner died, according to the 2016 Insurance Barometer Study by Life Happens and LIMRA. And 
the study also found that 40% haven’t bought life insurance or more of it because they’re 
unsure of how much or what type to buy.
That’s why each September Life Happens coordinates Life Insurance Awareness Month. This 
industry-wide campaign is aimed at educating Americans about the importance of life 
insurance and helping them get the coverage they need.
This campaign also offers you the perfect opportunity to talk to people in your community 
about their life insurance needs. Life Happens offers you a wide range of tools and resources to 
make that job easier, including:
•Messaging from LIAM celebrity spokesperson and professional racecar driver Danica Patrick, 
available through her 60-second public service announcement video, flyers, social-media 
graphics and other marketing materials (available for use through Dec. 31, 2016)
•New marketing materials featuring the “risk message,” including a new video that’s perfect for 
social media, as well as four distinct flyers to choose from
•3 new Real Life Stories, in the form of videos and flyers, featuring the stories of exemplary 
agent-client service and the positive impact life insurance has had in protecting families against 
financial hardship
•A wide range of social-media posts and graphics, including 30-days of prewritten posts to help 
agents leverage a Facebook post and Tweet for each day of LIAM
•3 great longer-format infographics that highlight trends and information about the importance 
of life insurance … and more
The tabs above will take you through the LIAM resources. Please log in or sign up for a Life 
Happens Pro account to gain access to these materials.

http://lifehap.pn/1IgG0eT

https://www.lifehappens.org/barometer
https://www.lifehappens.org/pro
http://lifehap.pn/1IgG0eT


Andre Simoneau
from Denver

Recruiter ♦ Retirement Planning Consultant ♦Motivational Financial Speaker ♦ I help 
people live the life they deserve! LIFE MADE TO ORDER (LMTO) FINANCIAL 
Create the life you want on your own terms 

Scottsbluff, Terrytown, Gering Mayors 
for the LIAM proclamation 



http://bit.ly/2tynroD

Type, Click or scan the links to view the new NAIFA 
Panhandle calendar. More events will come up as dates 
get set for the events. All Events will be on the calendar 
including QTR Meetings, CE days, National events, State 
Forum, and Board Meeting. Email me if you have any 
questions.

If your having trouble using the links above to view it. Please 
use this info to log into it. 
ID - NAIFA.Panhandle.cal@gmail.com
PW – Panhandle1

http://bit.ly/2tynroD
mailto:NAIFA.Panhandle.cal@gmail.com


Plan to attend NAIFA Performance + Purpose 2017

You've never been to a NAIFA Meeting like this before!

NAIFA Performance + Purpose is a new kind of meeting. It is your meeting. More than ever before you 
can customize your schedule from programming targeted to advanced advisors, young advisors, and 
everyone in between. You will learn from the experts and be the expert with a new peer-to-peer learning 
system. And, you will have more fun than you have ever had at NAIFA meeting.

NAIFA Introduces Braindates!

Ask yourself... Who do you want to meet? What do you want to learn? What can you share with someone 
else? The Braindate app, matchmakers, and lounge take the luck out of networking and help you achieve 
meaningful one-on-one meetings. Create your P+P Braindate profile, search and browse other profiles to 
find people with shared interests, and schedule your face-to-face meeting in the Braindate lounge at P+P. 
It's your personal networking matchmaker.

Braindates will redefine networking and reinvent what a professional development conference can be.

Mark Your Calendars!

NAIFA Performance + Purpose 2017 will take place at the Walt Disney World Dolphin Resort in Orlando, 
Florida Friday, Sept. 8 - Sunday, Sept. 10 with special pre-conference events and check-in on Thursday, 
Sept. 7.

Registration opens soon. 

Watch www.naifa.org/conference and follow NAIFA P+P 2017 on Twitter @NAIFAConference for more 
information and the announcement of registration opening.



21 Ways To Make Customers Feel Valued

By John Graham

Most businesses do a fairly good job of “pleasing” their customers. They get their orders right and deliver 

them on time, but that bar isn’t high enough. Here are 21 ways to make customers feel valued:Never ask a 

customer to call back. It’s rude and demeaning. Take the customer’s number and call him back or let him 

know who will be in touch with him.

1.Never leave a customer hanging. Always close the loop by letting the customer know what to expect or 

what’s going to happen next. This relieves frustration and uncertainty and prevents unnecessary 

unhappiness.

2.Always follow up right now. Fast action is impressive; it says you care.

3.Ask customers if they would like help in filling out forms. This takes away the drudgery of carrying out a 

routine task. Just the offer alone sends the message that you’re willing to take the time to be helpful.

4.Make all messages, written and spoken, customer centric. Never start the message by using the words “I” 

or “We.” They’re a turn off. Instead, keep the focus on the customer.

5.Give customers the name and number of a contact person. There’s nothing worse than the sense of being 

abandoned--and that’s what happens to customers when they can’t penetrate a corporate firewall. Having a 

personal connection relieves stress.

6.Never let the size of the sale influence the way you treat a customer. When making a large purchase, 

customers expect the “red carpet” to be rolled out. But when a customer gets the same attention in making a 

small purchase, it creates a lasting positive impression that keeps them coming back.

7.Never fail to acknowledge a customer even when you’re busy. Failing to do so may be the unforgiveable 

business sin. It diminishes the customer, is never forgotten, and damages the relationship.

8. Never make excuses. They’re always seen as a failed attempt a make yourself look good and send a 

message to others that you’re weak and deceitful, someone who can’t be trusted.

Click HERE for the rest of the story

http://bit.ly/2xyoCGf

http://bit.ly/2sp5yv6
http://bit.ly/2xyoCGf


https://www.youtube.com/channel/UCIpBKOdyo9E
4mNDSgaJeVJg

NAIFA Panhandle has 
gone Social Media! 
Please add to your social 
networks. Our Social 
Media Links below!

http://linkedin.com/in/naifa-panhandle-297a46126

https://www.facebook.com/NaifaPanhandle/

https://twitter.com/NAIFAPanahandle1

http://instagram.com/naifapanhandle1

Text “naifa panhandle” to 31996 
to join our mailing list to receive 
notifications about upcoming 
meetings and events.

Scan this QR code
to get to all our 
social media links

https://www.youtube.com/channel/UCIpBKOdyo9E4mNDSgaJeVJg
http://linkedin.com/in/naifa-panhandle-297a46126
https://www.facebook.com/NaifaPanhandle/
https://twitter.com/NAIFAPanahandle1
http://instagram.com/naifapanhandle1


Program Summary:
The LUTCF® or Life Underwriter Training 
Council Fellow professional designation 
program, was established by NAIFA in 1984. 
The program was designed to help agents 
and new advisors offer more comprehensive 
financial advice. Since that date more than 
50,000 LUTCF® designations have been 
conferred.

In February of 2014, the College for Financial 
Planning and NAIFA partnered to create an 
all-new version of the LUTCF® for 2015 and 
beyond.

Registration is now open. Classes will begin 
in July.

Why choose the LUTCF®?

The new LUTCF® is right for you if you identify with 
one or more of the following:

You are new to the industry and are looking to 
develop fundamental prospecting, selling and 
practice management skills plus working knowledge 
of the four practice specialties.
You are a financial professional seeking a broad 
understanding of the insurance industry and how it 
can impact financial planning and advising.
You are insurance agency or home office staff 
seeking a comprehensive overview and an 
understanding of the business aspects of the 
industry.

Courses are taught via an interactive web-based platform or in a live classroom setting. Essential field 
activities allow you to gain practical hands-on experience initiating and engaging clients in a live setting. 
Field Training activities are required throughout the program. Courses consist of eight weeks of 
instruction followed by a week of study and review for the exam. The program can be completed in one 
year or less!

Program Pricing:

NAIFA Member: $782 per course / $1,985 full program
Non-Member:  $920 per course / $2,335 full program

NOTE: Prospective designees will be required to be NAIFA members at the time of conferment.
For More info goto this website: http://www.cffpinfo.com/lutcf-life-underwriter-training-council-fellow/

Scan QR Code 

with Smart 

Phone or tablet

http://www.cffpinfo.com/lutcf-life-underwriter-training-council-fellow/
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Socialize with Us!
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